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RUNNING ORDER
R O B E R T  D I XO N  ςI N T E R I M  C E O

M A R K E T I N G  N O T T I N G H A M

M A R K  H U M P H R I E S  ςE N G A G E M E N T  M A N A G E R

H E R I TA G E  F U N D

W I L L I A M  S M A R T  - P R O G R A M M E S  M A N A G E R / E N G L A N D

V I S I T  B R I TA I N  /  V I S I T  E N G L A N D

A N N E T T E  T H O R N L E Y  ςB U S I N E S S  D E V E L O P M E N T  M A N A G E R

V I S I T  N O T T I N G H A M S H I R E



BUSINESS SUPPORT
Resources  and la tes t  f i nanc ia l  suppor t  ava i lab le  to  

your  bus iness .

1 .  No t t ingham Too lk i t

2 .  La tes t  upda tes  on  g ran ts  and  f inanc ia l  suppor t

3.  Bus iness  suppor t  page



WELCOME BACK FUND
Fund ing  to  suppor t  reopen ing  o f  the  H ighs t ree t ,  

inc lud ing :

1 .  New Foo t fa l l  cameras  in  the  c i t y  cen t re

2 .  Marke t ing  fund  to  a t t rac t  more  v is i to rs

3.  Bus iness  suppor t  events

4.  V is i to r  even ts  ςL igh t  N igh t ,  Ay  up  Marke t ,  Jobs  Fa i r



ÅSWaN- New police safety operations unveiled 
to protect female revellers in Nottingham.

The first of a series of high-visibility policing 
ƻǇŜǊŀǘƛƻƴǎ ƎŜǘǎ ǳƴŘŜǊǿŀȅ ƻƴ bƻǘǘƛƴƎƘŀƳΩǎ ƴƛƎƘǘ-
time tram network as part of a major safety 
campaign to protect women and girls.

14th, 15th, 17th & 21st FREE workshops.

SAFETY OF WOMEN AT NIGHT

nottinghambid.com/news-and-opportunities/safety-of-women-at-night-swan-training



MARK HUMPHRIES
ENGAGEMENT MANAGER

HERITAGE FUND



Å The largest 

dedicated grant 

funder of the UKôs 

heritage 

Å Awarded over £8bn 

to more than 44,000 

UK projects
heritagefund.org.uk

Who are we?



ÅLottery Distributor

ÅProject funder transforming 

the UK's heritage

ÅSector leadership and support

ÅHeritage advocate

heritagefund.org.uk

What do we 
do?



heritagefund.org.uk

Å Registered charities

Å Community Interest Companies /

Å Charitable Incorporated Organisations

Å Local authorities

Å Schools and educational institutions

Å Community/voluntary groups

Å Private owners of heritage (for up to £100k -

where public benefit outweighs any private gain)

Who do we fund?

Any not-for-profit organisation including:



East Midlands

3870 grants, £465,659,104

Largest grant, £24,350,000 to Buxton Crescent & Spa

National Lottery Heritage Fund Investment since 1996



Priority Outcomes 2021-22

Å A wider range of people will be involved in heritage (mandatory)

Å The local economy will be boosted

Å People will have developed skills

Å People will have greater well being

Å The local area will be a better place to live, work or visit

Å The funded organisation will be more resilient



Other Outcomes

Å Heritage will be in better condition 

Å Heritage will be identified and better explained 

Å People will have learned about heritage, leading to change in ideas and actions



ñWe will demonstrate 

how heritage helps people 

andplaces to thriveò

Key Performance Indicator, Strategic Funding Framework 2019-24.

heritagefund.org.uk



heritagefund.org.uk

Strategic approach

ÅPlace ïstrategic programmes

Å Great Place Scheme (ACE)

Å Future Parks Accelerator (NT)

Å High Street HAZ cultural 
programme (HE)

ÅAreas of Focus (SFF 2019-24)



heritagefund.org.uk



heritagefund.org.uk

Å Investing in places, not just 

projects

Å Thinking beyond the project

Å Using targeted programme 

initiatives

Å Collaborative programmes

Å Strategic partnerships

Our approach to place



Derwent Valley Landscape 
Partnership



How we could 
work with you

Å Mutual platforms and events

Å Supporting key moments and milestones

Å Notice of awards in the visitor economy 

Å Joined up messages to stakeholders on value 

of the visitor economy

Å Policy advice on key topics 



Thank you

For more information please get in touch:

Å Website www.heritagefund.org.uk 

Å E-newsletter 

Å Twitter, Facebook and Instagram 

@heritagefunduk

heritagefund.org.uk



WILLIAM SMART

PROGRAMMES MANAGER/ENGLAND

VISIT BRITAIN / VISIT ENGLAND



How tourism can deliver economic growth and 
vibrancy to local areas

William Smart, Programme Manager, VisitEngland



The importance of tourism

ÅTourism supports jobs and 

cultural attractions in every 

single local authority area

ÅVisitor economy underpins 

many other economic sectors 

ÅVisitors invest in local 

economies through shopping 

and cultural activities

ÅDeloitte: tourism gross value 

added (GVA) multiplier 2.8



Visitors support local areas

Å63% of international visitors dined in 

restaurants, spending £20.5bn 

Å29% of visitors went to museums 

and art galleries, spending £9.5bn

ÅDomestic visitors spent £11.1bn on 

attractions and £4bn on museums 

and art galleries

Sources: International Passenger Survey 2009-2019 (average figures) and GB Tourism Survey and GB Day Visitor Survey 2015



We operate in a competitive environment

ÅCompetitor destinations are 

spending substantial sums to 

capture market share

ÅStaycations alone will not 

compensate for the loss in 

inbound revenue

Å£10m international GREAT-

branded marketing campaign 

in key markets US, Germany, 

France, Italy, Spain and The 

Netherlands



Regional spread is 
vitally important

ÅUp to 2019 London saw 

huge levels of inward 

investment from tourists

ÅNeed to distribute visitors 

more evenly across the 

country to ensure levelling 

up of communities 

ÅOur and DCMS activities are 

designed to spread visitors 

ÅEnvironmental and social 

benefits to spreading visitors



The importance of skills 
and tourism careers

ÅVisitEngland Business Advice 

Hub

Åwww.visitbritain.org/business-

advice

ÅAnnual English Tourism Week 

campaign (18-27 March) ï

focus on skills and tourism 

careers

ÅDownload the industry toolkit: 

www.englishtourismweek.org

http://www.visitbritain.org/business-advice
http://www.englishtourismweek.org/

